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RETAIL PROFILES

KEVIN TRAPPER

SENIOR VIcE PReESIDENT/DEv. DIRECTOR

COMPANY NAME: The
Goldenberg Group

TYPE OF FIRM & OVER-
VIEW OF COMPANY: The Gold-
enberg Group is a diversified real
estate company comprised of four
separate operating units — Com-
mercial, Residential, Innovations
and Communities.

MISSION STATEMENT: The
Goldenberg Group has spent the last
25 years building a reputation with
users, local governments and finan-
cial institutions as one of Greater
Philadelphia’s top developers. We've
created thousands of jobs, generated
significant tax and sales revenues
and improved the local infrastruc-
ture. We have also reclaimed and
returned to productive use formerly
blighted properties, several large
brownfields and old industrial sites,
all requiring significant interaction
with local communities and state
regulatory agencies. We accomplish
all of this in accordance with our
development philosophy: to leave
each area in which we develop bet-
ter than when we found it, through
responsible development with a
high degree of attention to social,
aesthetic and environmental issues
as well as keen awareness of, and
respect for, community sensitivities,
values and needs.

HEADQUARTERS: Blue Bell,
Pa.

COMPANY SIZE OR NO. OF

EMPLOYEES: 45

PRODUCTS AND OR OPERATIONS
OFFERED: Goldenberg Commercial
encompasses the shopping center/ mixed-
use development and property man-
agement activities of The Goldenberg
Group.

Goldenberg Residential is The Gold-
enberg Group’s newest division, and is
already establishing new standards of
luxury, quality and design in Center
City Philadelphia and the Philadelphia
suburbs.

Goldenberg Communities is devoted
to helping out our communities on the
most basic level.

WHAT PROJECTS ARE YOU CUR-
RENTLY INVOLVED IN: The Gold-
enberg Group currently has a number
of exciting projects under construction
including: The Carriage Homes at Haver-
ford Reserve — a residential community
in Haverford Township. The Carriage
Homes feature 100 beautifully-crafted
residences bordering 124 acres of pre-
served woodlands on the Main Line.
Swarthmore Town Center West —a mixed
use hospitality and retail LEED certified
project designed to create a new nexus
between Swarthmore College and the
Borough of Swarthmore. Wanamaker
Center — a multi-phase, mixed-use de-
velopment adjacent to the main campus
of Temple University, containing a com-
bination of student housing, community
development, sustainable job training
and retraining, open space and retail
elements. m

FrRaNKIE CAMPIONE

COMPANY NAME:
CREATE Architecture
Planning & Design

TYPE OF FIRM & OVER-
VIEW OF COMPANY: One of
the boldest and most energetic
comprehensive architectural
firms in New York City. Found-
ed in 1996, they are dedicated
to quality architecture as it
applies to the diverse needs of
our clients. As such, CREATE
remains true to its founding
idea; Exotericus and the chal-
lenge to produce an environ-
ment, which entertains.

MISSION STATEMENT:
Our group of honorable profes-
sionals strives to maintain and
establish long-term relation-
ships with our clientele, earned
by combining unmatched value
with a commitment to ex-
cellence. Our boutique ap-
proach to our office environ-
ment ensures our Principal’s
involvement in every project
we undertake fixed with our
conviction; “Service, Quality
and Attention.”

HEADQUARTERS: Chrysler
Building, NYC, NY

ADDITIONAL LOCATIONS:

PRINCIPAL

Affiliates in London, Sydney & Los
Angeles

PRODUCTS AND OR OPERA-
TIONS OFFERED: Architecture,
Master Planning, Interior Design,
Environmental Graphics, Urban
Design, and whatever it takes to
get the job done for our clients.

WHAT IS YOUR VISION AND
STRATEGY IN THE NEXT YEAR:
Our vision and strategy has not dif-
fered since day one. Service our cli-
ents, pay attention to detail, take
responsibility for all your actions
and to understand the individual
and collective goals of the team.

WHAT PROJECTS ARE YOU
CURRENTLY INVOLVED IN
CURRENTLY: Exeter Commons,
460,000 s/f power center, Exeter,
PA, Swarthmore Town Center
West, downtown village extension,
Swarthmore, PA Tilden Ridge,
400,000 s/f power center, Tilden,
Pennsylvania WestChester Com-
mons, 750,000 s/f “power town”,
Richmond, VA, Plymouth Meeting
Mall, 100,000 s/f lifestyle expan-
sion & 850,000 s/f mall renovation,
Plymouth Meeting, PA. Cumber-
land Mall Master Plan, Vineland,
NJ Hamilton Marketplace, Ham-
ilton, NJ. m

NAME: Glenn Mar-
vin

TITLE: Principal

COMPANY: Metro Com-
mercial Real Estate

LOCATION: Conshohocken,
PA

BIRTH PLACE AND DATE:
Abington, PA 1967

FAMILY & HOME: Live in
Horsham, PA with my wife
and three children (2 boys
and girl)

COLLEGE: Philadelphia
University (Textile 90°)

FIRST JOB OUT OF COL-
LEGE: golf equipment sales

FIRST JOB IN REAL ES-
TATE OR ALLIED FIELD:
being a RE Sales Consultant
at Metro Commercial Real
Estate

WHAT DO YOU DO NOW
AND WHAT ARE YOU PLAN-

GLENN MARVIN

PRINCIPAL

NING FOR THE FUTURE: Spend
the majority of my time finding
locations/ sites for national retail
tenants and also leasing existing
shopping centers and ground up
developments. In the future, I
expect to do much of the same as
well focusing my efforts on dis-
tressed RE properties due to the
recent downturn in the economy.

HOBBIES: Coaching my kids;
playing golf and basketball

FAVORITE BOOK: It's Not How
Good You Are, Its How Good You
Want to Be: by Paul Arden

FAVORITE MOVIES: Hoosiers,
Shawshank Redemption,

KEY TO YOUR SUCCESS
(ONE IDEA) "The difference
between a successful person and
others is not a lack of strength,
not a lack of knowledge, but
rather a lack in will”.

IF YOU WERE FORCED TO
CHOOSE ANOTHER VOCA-
TION WHAT WOULD IT BE?
High School or College Basketball
Coach. m

COMPANY NAME:
E.P. Guidi, Inc.

TYPE OF FIRM &
OVERVIEW OF COMPANY:
E.P. Guidi is a builder and
construction manager. We
have completed a multitude
of projects throughout all
facets of the construction in-
dustry including; Commercial,
Retail, Aviation, Industrial,
Hospitality and Multi-Family
Residential.

MISSION STATEMENT: As
avisionary leader in construc-
tion throughout the mid-At-
lantic marketplace for over 75
years, E.P. Guidi, Inc. strives
each day to deliver the high-
est-level of service to all of our
clients.

HEADQUARTERS: Ambler,
PA

ADDITIONAL LOCA-
TIONS: (Site office locations
throughout the Mid-Atlantic
area)

COMPANY SIZE OR NO.
OF EMPLOYEES: Annual
average volume of $60-70M

PRODUCTS AND OR OP-
ERATIONS OFFERED: E.P.
Guidi offers both preconstruc-
tion and construction services

GeNE GuIDI

PRESIDENT

in all forms. We can offer concep-
tual budgeting, a Guaranteed
Maximum Price Proposal/Contract
as well as a complete fixed-price
Lump Sum Proposal/Contract. We
understand and have completed
many multi-phased projects and
have completed projects with
many design changes as well as
shifting priorities.

WHAT IS YOUR VISION AND
STRATEGY IN THE NEXT YEAR:
We will continue to be of service
to our clients in developing their
visions into tangible buildings
and facilities. With the new year
well into full bloom, we have al-
ready increased our client-base
to include new clients and we will
continue to demonstrate to other
prospective clients the ways in
which E.P. Guidi, Inc. can help
developers, owners and tenants
achieve their goals.

WHAT PROJECTS ARE YOU
INVOLVED IN CURRENTLY:
Some of the major projects that
are currently in construction are
as follows-

Aloft Hotel (new 6-story ground-
up hotel-Mt. Laurel, NJ), Fresh
Grocer, La Salle, 100 Lenox,
Springfield Literacy Center,
Shoppes at Cinnaminson. =







