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Executive Women in Business
Change & Response Strategies, LLC

Calzone plays a unique role in the lives of her 
clients as president of a growing consulting fi rm
Name: Angela Calzone
Title: President
Company: Change & Response Strategies, LLC
Type of Company: Management Consulting, 
Customized Training & Outsource Support 
Services
Location: Morris Plains, NJ
Education: Master of Arts degree
Favorite Book: The Namesake
Favorite Restaurant: My mother’s house when 
I’m too tired to cook!

T ell us about your cur-
rent position: I’m the 
president of a growing 

consulting fi rm who plays a very 
unique role in the lives of the 
clients it serves.  

Why did you choose the 

field/profession you are in 
today? I consider it a “helping” 
profession especially in these 
economic times; helping com-
panies and individuals leverage 

Management Consulting  Customized Training  
Outsource Support Services 

We’re Not Offshore. We’re Right Next Door. 
Change & Response Strategies can assist you in creating, planning, executing,
and maintaining small to large scale, ongoing or one-time initiatives, permanently 
outsourced or with a predetermined hand-off to your staff in the following areas:

All facets of Human Resources  
Performance Management Systems 
Customized Training, Coaching & Mentoring Programs  
Employee Relations 
Corporate University
Internship Programs 
Leadership Development 
Meeting and Offsite/Retreat Facilitation 
Operations & Administration 
Marketing & Public Relations 
Strategic Planning 
Project Management  
Relocation/Expansion 
Turnaround/Reorganization 
Mergers & Acquisitions
Corporate Philanthropy 

Stay competitive and profitable, while determining your “Ideal Size”,  
by letting us serve as an extension of your organization.   

Call Angela Calzone or Christopher D’Marco today. 
P.O. Box 186 • Morris Plains, NJ 07950 

www.changeandresponse.com 
NJ: 973-993-1144    NY: 646-554-3100     

their resources to function at 
the highest and most productive 
level possible.

What was the most defi ning 
moment for you as a woman 
in the profession you are 
currently in? Being respected 
and admired as an entrepreneur, 
innovator, and strategic thinker 
without the preface of “woman” 
in front of any of those terms.

What is the secret to your 
success? Always understanding 
and managing my relationship 
with risk.

How has being a wom-
an affected your successes 
and disappointments dur-
ing your career? Sometimes 

being a woman got me a front 
row seat; sometimes it got me a 
nose-bleed.

Most important lesson 
learned in life: Have faith; 
always strive for balance.

What inspiring word of 
advice would you give to a 
young woman about to go 
into the fi eld of commercial 
real estate or your allied 
fi eld? Invest in yourself, invest 
in what’s important to you, in-
vest in real estate.

Who has been your best 
supporter? Mom.

Person most interested in 
meeting (Past Or Present) 
And why? I’d like to meet any 

of my great, great, great grand-
parents just to talk.

What business and or so-
cial clubs or affi liations are 
you involved in? Member of 
the Board of Directors of the 
Summit Speech School; of Indus-
trial/Commercial Real Estate 
Women, Executive Women of 
New Jersey, the Meadowlands 
Regional Chamber of Commerce, 
New Jersey Women Lawyers 
Association, Society for Human 
Resources Management, and 
the Organization Development 
Network.

What is your  “Motto” “Fear 
nothing, try everything.” – Anon-
ymous ■

plan to make it a career. No job 
is perfect, but if you’re perform-
ing a task eight or more hours a 
day, you should feel some sense 
of reward or accomplishment 
besides drawing the physical 
pay check.

What inspiring word of 
advice would you give to a 
young woman about to go 
into the fi eld of commercial 
real estate or your allied 
fi eld? READ. Read everything 
you can get your hands on if it 
applies to your fi eld or career. 
Who has been your best 
supporter? That’s a toss-up 
between our clients and one of 
our “network” partners, Hi5s of 
Bear, DE. Jim Hansen of Hi5s 
has been a huge support system 
these last few years. We’ve had 
a tremendous working relation-
ship. 

Tell us a little about your 
family? My husband of 33 
years and I have three grown 
children; a married daughter, 
a son who recently completed 
grad school in the Arts and 
Illustration and a second son 
who will graduate from college 
in Philadelphia.

Person most interested in 
meeting (Past Or Present) 
and why? 

Senator Edward “Ted” Ken-
nedy. When he could have easily 
retired from public service de-
cades ago, his determination to 
better this country has always 
amazed and inspired me.

What business and or so-
cial clubs or affi liations are 
you involved in? Cecil County 
Chamber of Commerce.

What is your “Motto”? 
“There is no such thing as 
‘can’t be done’.” Anything is 
possible. ■

Deb Smith . . .
continued from page 10G
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Commercial Real Estate Women Organizations

Industrial/Commercial Real Es-
tate Women, Inc.

Founded in 1982, the NJ Chapter 
of ICREW is a not-
for-profit organiza-
tion that promotes 
communication and 
interaction between 
experienced commer-
cial real estate profes-
sionals. 

ICREW members 
represent fi elds as diversifi ed as accoun-
tants, architects, appraisers, asset/prop-
erty managers, attorneys consultants, 
developers, lenders, leasing and sales 
brokers, mortgage bankers/brokers, 
marketing specialists, market and 
investment analysts, corporate real 
estate representatives and title/escrow 
offi cers.
ICREW:
• Encourage and promote business 
and professional opportunities for 
women in the commercial real estate 
• Provide a communication network 
among women in the fi eld of commer-
cial real estate 
• Further the professional develop-
ment and expertise of the members 
through educational opportunities 
• Encourage the recognition of women 
in the fi eld of commercial real estate 
• Promote the highest professional 
standards among our members

www.icrewnj.org

ICREW NJ promotes communication & interaction between R.E. professionals in NJ 

CREW Network is the industry’s organization 
dedicated to the advancement of women

CREW LV PA
CREW LV PA began in 2004 as an idea 

shared by a handful of women involved 
in various aspects of real estate.

Barbara Ziev, who was then a senior 
VP and manager of Weichert Commer-
cial Brokerage in Bethlehem, PA shared 
the vision of the organization with col-
leagues and fellow professionals who 
coalesced into the founding board and 
committee members including:
• Jane Schiff, The Frederick Group,
• Deborah Reimer, SIOR, CCIM, Re-
imer Real Estate
• Sharon Gage, CPA, retired from Sum-
mit Realty
• Jessica Armstrong Nichols, then an 
attorney with Tallman, Hudders & 
Sorrentino
• Deborah Skeans CCIM, MAI, Sperry 
Van Ness Imperial Real Estate
• Cynthia Feinberg, Lehigh County 
Economic Development
• Francee Fuller, Barry Isett & As-
sociates Consulting Engineers & Sur-
veyors
• Mary Beth Dolnich, The Frederick 
Group
•Rosalin Petrucci, JG Petrucci Co.

www.crewlehighvalley.org

In October of 1994, fi ve women in Pitts-
burgh, Michelle Keane Domeisen, Claudia 
Steeb, Janet McCarthy, Mary Maddamma 
and Lynne Lehrer, with the help of Zee Fry 
and Suzanne Ewing—worked diligently to 
form a women’s organization in the fi eld 
of commercial real estate. In 1995, Pitts-
burgh Women in Comm’l. R.E. (PWCRE) 
was formed. Using everyone’s Rolodex 
information, the fi rst meeting was held 
in Feb. 1995 at the Duquesne Club with 
an overwhelming 80 present.

In 2002 the Board of Directors led by 
Kim Calabrese, which included Heather 
Knuth, Kris Volpatti, Kathy Graham, 
Terri Sokoloff, Eileen Iorio, Marcia 
Grimes, Patti Dittman, Eve Bursic, Mary 
Guinee and Claudia Steeb evaluated the 
possibility of expanding the group to the 
national level. Based on positive member-
ship feedback a formal vote was conducted 
in June 2002. An overwhelming majority 
voted to become the Western PA chapter 
of the national network of commercial real 
estate women. In Oct. of 2002 Pittsburgh 
Women in Comm’l. R E was offi cially voted 
into the national network and offi cially 
changed its name to Commercial Real 
Estate Women - Pittsburgh.

www.crewpittsburgh.org

Established in 1984, Commercial 
Real Estate Women (CREW) Phila-
delphia is a membership organization 

founded to promote 
professional oppor-
tunities for and to 
expand the network-
ing relationships of 
women in the com-
mercial real estate 
industry.  CREW 
Philadelphia has 150 

members engaged in all facets of com-
mercial real estate, and is a founding 
chapter of the CREW Network. 

The organization has grown, 
strengthened and taken on two new 
exciting initiatives - college scholar-
ships for local females in their junior 
or senior year looking to pursue a 
career in Real Estate & partnering 
with Habitat for Humanity Philadel-
phia, to build a new home completely 
with CREW Philadelphia dollars, a 
$100,000 commitment. 

Our 2008 Board of Directors, Com-
mittee Chairs, Co-Chairs & Commit-
tee Members has been creative, driven 
and so productive. Our Membership 
committee has qualifi ed and signed 
33 new members! The Committee 
signifi cantly shortened the application 
process and added new nonprofi t & 
multi-chapter options. l estate’s most 
accomplished women.

(www.crewnetwork.org).

CREW DC
Dozens of active women in this orga-

nization, collectively working together, 
achieved many impor-
tant goals in 2008.

Let ’s  review the 
achievements of this 
chapter for this year. In 
2008 we set a record for 
sponsorship increasing 
previous levels by 50%. 
This success allowed 
us to go forward with an extraordinary 
agenda for the year. In April, through 
CNCC, we co-hosted the 3-day, semi-an-
nual Mid-Atlantic Regional Conference 
(MARC) at the newly opened Gaylord 
Hotel at National Harbor with hundreds 
of attendees from various CREW chap-
ters. We launched another signature 
CREW event this year – CREW CEO 
(Career Educational Opportunities). This 
series of 6 seminars focused on various 
aspects of real estate and was led by se-
nior women who are highly experienced 
in their fi elds. CREW CEO was sold out 
for its inaugural year.

CREW DC has many activities and 
many opportunities for women to get 
involved and make a difference. To those 
women who have given their time & 
talents to make this organization what 
it is – I salute you and thank for your 
many contributions to this chapter and 
to the spectacular successes you created 
in 2008.

www.crewdc.org

CREW-Baltimore is a member of 
the CREW Network. Its members spe-
cialize in diverse areas of real estate 
including development, law, leasing, 
fi nancing, banking, architecture, con-
struction, and consulting.

A message from the president: As 
we experience Fall’s beautiful progres-
sion, CREW-Baltimore is beginning 
the planning stages for the coming 
year. One of our main focus’ is on the 
programming, specifi cally the location 
and various details of our monthly 
programs. We are very interested to 
hear your feedback as to what we are 
doing right and what we could be do-
ing better to ensure our members are 
receiving the most value from their 
membership. 

Mark your calendars now for our An-
nual Member’s Only Holiday Luncheon 
will be held on December 11 from 12:00 
pm - 2:00 pm at the Admiral Fell Inn 
in Fells Point. 

I look forward to seeing some of you 
at the CREW Network Convention and 
Marketplace in Houston! 

Pamela Raymond,  2008 CREW-Bal-
timore president

www.crewbaltimore.org

CREW Maryland Suburban is a 
a member of the national CREW Net-
work, CREW MD Suburban facilitates 
the networking of professional women 
in virtually every sector of commercial 
real estate, including: Brokerage , Ap-
praisal , Asset Management , Law , 
Finance , Title Insurance , Planning , 
Engineering and Development. 

Our organization provides the op-
portunity for members to cultivate 
business on both a local and national 
basis, tying into a network of seasoned 
professionals in all areas of real estate 
expertise throughout the country.

Founded in 1987, the MD Suburban 
CREW Chapter is a not-for-profi t orga-
nization that promotes communication 
and interaction between experienced 
commercial real estate professionals 
in Suburban MD.

Mission Statement: The purpose of 
the Association shall be to further the 
professional development of women in 
all phases of commercial real estate; 
to promote avenues of communica-
tion among professional women inter 
and intra-industry; and to encourage 
the precognition and advancement of 
professional women in the fi eld of real 
estate.

www.marylandsuburbancrew.org

CREW Hampton Roads is an as-
sociation of members from various 
disciplines engaged in the professional 
practice of commercial real estate 
in the Hampton Roads MSA. CREW 
Hampton Roads promotes the profes-
sional development, advancement and 
recognition of women within the com-
mercial real estate industry through 
networking opportunities, educational 
programs and a commitment to com-
munity service.

CREW Hampton Roads Member’s 
eligible professions include:

Accounting , Acquisitions/ Invest-
ments/ Syndication, Appraisal, Archi-
tecture, Asset Management, Brokerage 
(sales/leasing), General Contracting/ 
Construction, Consulting , Corporate 
Real Estate, Real Estate Development, 
Economic Development, Education, 
Engineering/ Environmental, Finance/ 
Institutional Lending, Government, 
Insurance, Interior Design/ Space 
Planning, Journalism, Law, Market 
Research, Mortgage Banking/ Broker-
age, Property Management, Public 
Relations, Public Service Agency and 
Title/ Escrow Services 

www.crewhamptonroads.org
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Executive Women in Business

Managing Complexity

Contact: Steve Dalton
Tishman Construction

1150 18th Street NW, Suite 475
Washington, DC 20036

(202) 966-3444
www.tishmanconstruction.com

Streamlining the
construction process
in the Washington, DC
area since 1989.

General Contractors
Owner Representatives
Construction Managers
Project Managers
Green Building Experts

©Ron Solomon ©Timothy Hursley

©Paul Warchol

©Michael Moran

Melissa Robins-Cesar, Tishman Construction Corporation

It takes dedication
and hard work to succeed

Name: Melissa Robins-Cesar

Title: Senior Project Manager

Co: Tishman Construction Corporation

Type of Company: General Contractor/

Construction Management

Location: Washington D.C.

Education: High School Graduate

Favorite Book: Wicked

Favorite Movie: It’s a Wonderful Life

Favorite Restaurant: L’Auberge Chez Francois 

ell us about your 
current position:

I am a construction 
manager assigned to the 
General Services Admin-
istration on its White Oak 
FDA Campus project. It is a 
$1.1-billion project involving 
both new construction and 
renovation. As the project’s 
senior design manager, I 
oversee the programming 
and design, from concept 
to construction, and I plan 
and manage budgets for the 
entire program, which often 
means identifying additional 
sources of funding. 

Why did you choose the 
field/profession you are 
in today? 

My choice took years to 
mature. I started as a part-
time, minimum-wage offi ce 
assistant with a carpet and 
fl ooring business and came 
to know many general con-
tractors. I accepted a posi-
tion with one company that 
gave me the opportunity to 
advance my career by giv-
ing me new responsibilities 
and allowing me to attend 
a local college that offered 
classes directly related to my 
industry. 

What was the most de-
fi ning moment for you as 
a woman in the profession 
you are currently in? 

When I was introduced to 
the Construction Manage-
ment Association of America 
(CMAA).

The CMAA recognizes that 
practical knowledge and 
experience can be as valu-
able to an individual as a 
college degree. The CMAA 
allowed me to use my many 
years of experience in place 
of a degree to sit for their 
construction management 
certifi cation test. I passed! 
Now, years later, I am the 
president of the CMAA’s 
Washington DC chapter and 
a member of the National 

T CMAA’s Board of Directors. 
What is the secret to 

your success? 

My success is no secret. 
It has taken dedication and 
hard work for me to suc-
ceed. But hard work must 
be complemented by good 
people skills and a willing-
ness to assist others. I am a 
good “team player.”

How has being a woman 
affected your successes 
and disappointments dur-
ing your career?

To be honest, being a wom-
an has occasionally held me 
back in the construction 
industry. That is, I believe 

some prior employers refused 
to allow me to advance my ca-
reer simply due to my gender. 
However, this fact has made 
my successes all the sweet-
er! Steve Dalton, the head 
of Tishman Construction’s 
D.C.-metro offi ce, has been 
very supportive.

Most important lesson 
learned in life: 

To not allow another per-
son’s perceptions of me to in-
fl uence my belief in myself or 
dissuade me from pursuing 
my goals, however lofty. 

What inspiring word of 
advice would you give to a 
young woman about to go 
into the fi eld of commer-
cial real estate or your 
allied fi eld? 

If you can survive the hard 
times (and there will be hard 
times!), you won’t regret 
pursuing a career in con-
struction. The construction 
industry can be immensely 
rewarding and it will pay big 
profi ts for your investments 
of energy and commitment.

continued on page 20G
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NAWIC & NAWBO Organizations
Advanced the causes of women in construction, from tradeswomen to business owners

The National Association
of Women in Construction 

he National Associa-
tion of Women in Con-
struction (NAWIC) 

originally began as Women in 
Construction of Fort Worth, 
Texas. It was founded in 1953 
by 16 women working in the 
construction industry. Know-
ing that women represented 
only a small fraction of the 
construction industry, the 
founders organized NAWIC 
to create a support network. 
Women in Construction of 
Fort Worth was so success-
ful that it gained its national 
charter in 1955 and became 
the National Association of 
Women in Construction.

NAWIC has a membership 
of 5,500 with approximately 
170 chapters in almost ev-
ery U.S. state. Since 1996, 
NAWIC has seen its Core 
Purpose grow worldwide and 
has International Affi liation 
Agreements with the Cana-
dian Association of Women in 
Construction, NAWIC-Aus-
tralia, NAWIC-New Zealand, 
NAWIC-United Kingdom 
and South African Women in 
Construction. 

In its 53 years of service 
to its membership, NAWIC 
has advanced the causes of 
all women in construction, 

T

from tradeswomen to busi-
ness owners.

NAWIC Leadership
NAWIC is governed by a 

20-person Board of Directors. 
The Association is divided 
into 14 geographic regions, 
and each region elects a 
director to serve as its rep-
resentative for a two-year 
term. The 14 region direc-
tors serve along with the 
president, president-elect, 
vice president, secretary, 
treasurer and immediate 
past president. The Board of 
Directors holds four board 
meetings annually to con-
duct Association business, 

including a Mid-Year Board 
Meeting in the spring and an 
Annual Meeting & Conven-
tion each fall.

We invite you to browse 
our website and consider 
becoming a member of our or-
ganization. The benefi ts are 
MANY! Please don’t hesitate 
to contact us if you have any 
questions.

Student memberships are 
open to female students en-
rolled in construction-related 
programs at institutions of 
higher education and voca-
tional programs. 

A company can apply for 
one or more corporate chap-
ter memberships or become 
a NAWIC Sponsor. 

The Washington D.C. 
Chapter of NAWIC is part 
of a national organization 
established over 50 years 
ago in Fort Worth, TX. The 
Greater Washington DC 
Chapter received it’s charter 
as a chapter of NAWIC on 
May 18, 1962. To learn more 
about the National Organi-
zation.

Our local Chapter has a 
members who work in a va-
riety of construction-related 
positions. We have accoun-
tants, administrative assis-

tants, offi ce managers, job 
site personnel, salespeople, 
construction managers, busi-
ness owners, architects, engi-
neers, lawyers, and students 
- all related somehow to the 
construction industry. Our 
core values are:

• Believe in ourselves as 
women

• Persevere with the 
strength of our convictions

• Dare to move into new 
horizons

Explore our web site to fi nd 
out more about our exciting 
and active chapter!

Our membership is com-
prised of a diverse group of 
women in all facets of the 
construction industry includ-
ing skilled trades, architec-
ture, engineering, general 
contractors, business own-
ers, attorneys, consultants, 
etc. Membership is open to 
all women in any discipline 
associated with construc-
tion.

Benefi ts of Membership
Networking: Monthly mem-

bership meetings, regional 
conferences and national 
convention provides oppor-
tunities for developing and 
broadening your contacts in 

the construction industry.
Education: NAWIC’s com-

mitment to education can be 
seen throughout a variety of 
areas. NAWIC offers educa-
tional and enrichment semi-
nars to its members through 
monthly chapter meetings, 
regional conferences and 
national conventions. 

The NAWIC Education 
Foundation offers accred-
ited programs administered 
through Clemson Univer-
sity.

Support: Members can fi nd 
support through local chap-
ter involvement. Chapters of-
fer numerous volunteer and 
leadership opportunities. In 
addition chapters are a great 
way to build friendships with 
peers in the industry.

Other Benefi ts: Subscrip-
tion to the DC chapter ’s 
monthly newsletter; annual 
subscription to the nation-
al magazine, The NAWIC 
Image;online membership 
directory; special interest 
councils; discounts on offi ce 
supplies, travel, car rentals, 
publications and more!

Membership Inquiries: 
hblake@wthf.com or jma-
har@smithpachter.com

www.nawic.org

NAWBO has approximately 80 chapters

National Association of Women Business Owners goal is to
fully represent the diverse makeup of the women business owner

NAWBO Vision 
National Association of 

Women Business Owners 
propels women entrepreneurs 
into economic, social, and 
political spheres of power 
worldwide. 

Mission Statement 
NAWBO is an organization 

which works to: 
STRENGTHEN the wealth-

creating capacity of our mem-
bers and promote economic 
development 

CREATE innovative and 
effective changes in the busi-
ness culture 

BUILD strategic alliances, 
coalitions, and affi liations 

TRANSFORM public policy 
and infl uence opinion 

Diversity Statement
In principle and in practice, 

NAWBO values and seeks a 
diverse and inclusive member-
ship. NAWBO shall seek full 
participation in the organiza-
tion by all women business 

owners regardless of race, 
creed, age, sexual orientation, 
national origin, or disability. 
NAWBO’s goal is to fully rep-
resent the diverse makeup of 
the women business owner 
community through increased 
representation within ethnic 
and minority communities 
and to expand access to lead-
ership opportunities.

NAWBO has approximately 
80 chapters

Pennsylvania Chapters
NAWBO Greater Philadel-

phia: www.nawbophila.org 
Contact: Jane Barr Pino 215-
628-9844 jane@barrpino.com 

NAWBO Northeast Penn-
sylvania: www.nenawbo.com 
Contact: Patti Brown 570-862-
2849 chefpatti@echoes.net

NAWBO Greater Pitts-
burgh: www.nawbopitts-
burgh.org Contact: Joanne 
Quinn-Smith 412-628-5048 
jqsdreamweaver@aol.com

NAWBO Baltimore: www.

nawbomaryland.org Contact: 
Grace Scott 410-876-0502 
info@nawbomaryland.org

New Jersey Chapters
NAWBO North and Cen-

tral Jersey: www.nawbocen-
traljersey.org Contact: Kerry 
Stachowski 732-223-1692         
marketing@jerseyshorewom-
an.com

NAWBO North Central 
Jersey: www.nawboncj.org 
Contact: Lisa Stamler 908-
391-7440 LStamler1@yahoo.

com 

NAWBO South Jersey: 
www.nawbosouthjersey.org  
Contact: Sally Coffey 856-488-
0798 sally@jeanmorganllc.
com

Virginia Chapters
NAWBO Northern Vir-

ginia: www.nawbonova.org 
Contact: Karen Maples703-
683-5655info@nawbonova.
org 

NAWBO Richmond: www.
nawborichmond.org Contact: 
Susan WoodTelephone: 804-
346-5644 info@nawborich-
mond.org 

NAWBO Southeastern 
Virginia: www.nawboseva.org 
Contact: Carrie Sterling757-
361-5003 carrie.r.sterling@
wellsfargo.com

www.nawbo.org
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A sisterhood of women in business

In this economy you can rely on Nat’l.
Association of Women Business Owners
W e are experiencing 

an unprecedent-
ed fi nancial crisis 

coupled with new political 
leadership. There is no frame 
of reference for where we are 
in American life and as busi-
ness women. What can we do 
to weather the volatility and 

uncertainty in which we fi nd 
ourselves? NAWBO Delaware 
is here to help. First and 
foremost, NAWBO Delaware 
is a sisterhood of women busi-
ness owners whose mission is 
to provide the resources and 
networking opportunities, 
both locally and nationally, 

for women entrepreneurs 
to grow their businesses. In 
times like these we should re-
member to draw on the power 
of the NAWBO network of 
over 9,000 members and 80 
Chapters.  

Special Offer For First 
Time Guests

If you are not a current 
member of NAWBO but 
would like to attend an up-
coming event as our special 
guest, please contact info@
NAWBODelaware.org and 
ask for more information 
about this offer for fi rst time 
guests only. ■

www.nawbodelaware.org

National Association of Women
 Business Owners

OFFICERS:

President:
Carol Arnott CFP®, 

CDFA™, ChFC
Greenville Financial Group, 

LLC

President Elect:
Devona E. G. Williams, 

Ph.D.
Goeins-Williams 
Associates, Inc

Past President:
Cathy Imburgia

Creative Communications

Treasurer/ Secretary:
Mary Anne Murray

DE offi ce of Griswold 
Special Care

Membership Chair:
Karen Burton

Father’s Day Gala, Inc

Program Chair:
Dolores Malek, PhD

Liberty XSber Shops, LLC

Public Policy Chair:
Carla Withers

Small Business 
Development Center

Economic Development
Brenda L. Thompson
Thompson Search 

Consultants

Communications Chair:
Joanne Owens

Solarwind Marketing & 
Design, LLC 

Administrator
Maureen Curry

For more information 
on how a NAWBO 

membership can benefi t 
you and your business, 

call the Delaware Chapter 
at 302.355.9945 e-mail 
info@NawboDelaware.

org, or visit www.
NawboDelaware.org 

UPCOMING EVENTS

NOVEMBER 20, 2008 – NEW POLITICAL LEADERSHIP:  WHAT IT MEANS TO 
YOUR BUSINESS
HOW TO BECOME A POLITICAL LEADER, MAKE A DIFFERENCE, STAY IN-
FORMED AND SHARE YOUR VIEWS WITH POLITICAL LEADERS.

DECEMBER 18, 2008 ¬- HOLIDAY NETWORKING
ONE OF OUR MOST POPULAR NETWORKING EVENTS.  COME CELEBRATE 
THE HOLIDAYS WITH US.

JANUARY 15, 2009 - “RISING TO NEW HEIGHTS” 
THIS YEAR’S EDUCATIONAL WORKSHOP PROMISES TO BE OUR BEST 
EVER!

FEBRUARY 19, 2009 – HOW DOES PUBLIC POLICY AFFECT MY BUSINESS?

KEN ANDERSON FROM THE DELAWARE ECONOMIC DEVELOPMENT OFFICE 
DISCUSSES THIS IMPORTANT TOPIC.

MARCH 19, 2009 - 2ND ANNUAL “WOMEN IN PARTNERSHIP”
A SUPER NETWORKING EVENT DESIGNED TO HONOR AND SUPPORT THE 
WOMEN WHO MAKE UP THE BUSINESS LANDSCAPE IN DELAWARE.
 
FOR MORE INFORMATION, CALL US AT 302-355-9945 OR EMAIL US AT INFO@
NAWBODELAWARE.ORG.  YOU CAN ALSO VISIT US AT WWW.NAWBODELA-
WARE.ORG TO SIGN UP FOR OUR PROGRAMS AND FIND OUT MORE INFOR-
MATION ABOUT MEMBERSHIP.
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Executive Women in Business

Name: Libby Kavoulakis
Title: Managing Member
Company: The Metis Group LLC
Type of Company: Consulting Firm
Location: Washington DC
Education: Bachelor of Science, Business 
& Administration/Finance from Duquesne 
University in Pittsburgh, PA
Favorite Books: Ties that Bind, Benjamin 
Franklin, Catcher In The Rye, The Romanovs 
Favorite Movie: Godfather I

T

Owner and managing member of The Metis Group LLC

Kavoulakis’ profession joins different
perspectives & creative thinking to her clients

Tell us about your 
current position: I am 
the owner and managing 

member of a full service consult-
ing fi rm (The Metis Group LLC), 
with a focus on the public sector. 
In this capacity, I lead the fi rm’s 
three practice areas:  real estate 
advisory, marketing & licensing 
and management consulting.

Why did you choose the 
fi eld/profession you are in 
today? With my diverse profes-
sional background, I am able 
to work across specialties and 
bring together different perspec-
tives and creative thinking to 

certifi ed under the Small Busi-
ness Administration’s 8(a)/SDB 
program. The certification is 
based on the challenges I faced 
in my career, but showed that I 
am able to turn the challenges 
into a positive enhancement for 
my business.

What is the secret to your 
success? I am either a very cre-
ative analytical person or a very 
analytical creative person.  

Having the ability to think 
through challenges and develop 
creative solutions is my strong 
suit. I have a lot of ideas and 
know how to make them into 
reality.

How has being a woman 
affected your successes and 
disappointments during 
your career? I mentioned the 
8(a) certifi cation above, which 
is a success based on previous 
disappointments and obstacles.  
Additional success includes 
forming lifelong friendships 
with co-workers throughout my 
career and building a strong net-
work of real estate professionals 
nationally.  At my company, I 

my clients. I started my career 
working with commercial prop-
erties worldwide for the private 
sector, then had the opportunity 
to help a state/local government 
through a property assessment 
emergency and immediately 
switched to representing the 
public sector. Working with the 
federal, state and local govern-
ments allows me to make an im-
pact on many levels, including 
asset, portfolio and program.

What was the most defi ning 
moment for you as a woman 
in the profession you are 
currently in? Having my fi rm 

have fostered a culture that is 
conducive to women re-entering 
the workforce after taking time 
off from their career. I am proud 
that through my company, I 
helped many women through 
their transitions either into or 
out of the workforce or from one 
career to another.

Most important lesson 
learned in life: Not everyone is 
operating with the same level of 
integrity and professionalism.  

What makes you an ex-
ceptional woman in your 
field?I am able to identify 
opportunities before they are 
apparent, by taking my collec-
tive expertise and identifying 
a gap in the marketplace. With 
this, I am able to position my 
fi rm as the thought-leader for 
our Government clients and 
assist in proactive measures to 
assist the programs with which 
we work.

What inspiring word of 
advice would you give to a 
young woman about to go 
into the fi eld of commercial 
real estate or your allied 

fi eld?
You have to be strong and 

have the knowledge to support 
this strength because commer-
cial real estate and consulting 
are very competitive. No one is 
going to help you if you cannot 
help yourself and hold your own 
ground.

Who has been your best 
supporter? 

My family and friends.
Person most interested in 

meeting (Past Or Present) 
And why? The women at the 
forefront of the Suffragette 
movement in the United States. 
These are amazing women with 
inner and outer strength who 
took action and changed the 
world.

What business and or so-
cial clubs or affiliations 
are you involved in? Asso-
ciation of Defense Communi-
ties (“ADC”) and Federal Real 
Property Association (“FRPA”). 
I am a MAI Member of the Ap-
praisal Institute, but do not 
use the designation and am not 
involved. ■

continued from page 10G

Jamie Hershey, National Association of Women in Construction . . .

Who has been your best 
supporter? 

My parents have been my 
best supporters.

Throughout my life they 
have always had words of 
encouragement for me and 
they’ve really helped me 
work my way through some 
tough times. I wouldn’t be 
where I’m at today without 
their unfailing support. 

Tell us a little about 
your family? 

I have been married for 20 
years; I have two children 
(son 16, daughter 12); and a 

dog that thinks I’m wonder-
ful. 

Person most interested 
in meeting (Past Or Pres-
ent) and why? 

I’d really like to have had 
the opportunity to meet Mo-
handas Gandhi.

I would like to have asked 
him how he managed to 
maintain a positive outlook 
and a mountain of patience 
when faced with what must 
have appeared to be insur-
mountable obstacles.

What business and or 
social clubs or affi liations 
are you involved in? 

As previously mentioned, 

I am an active member of 
the CMAA. I also belong 
to the Project Managers, 
Architects, and Engineers 
Guild (PMAE). And, for the 
past four years, I have vol-
unteered as a leader for my 
daughter’s Girl Scout troop.

What is your “Motto”? 
I’d like to answer this one 

by borrowing a quote from 
E.M. Gray:

“The successful person has 
the habit of doing the things 
failures don’t like to do. They 
don’t like doing them either 
necessarily, but their dislik-
ing is subordinated to the 
strength of their purpose.” ■

Melissa Robins-Cesar, Tishman Construction Corp.
continued from page 17G

Most important lesson 
learned in life: The most im-
portant lesson I have learned in 
life is to always tell the truth, 
even if it is going to get you 
in trouble. Telling a client you 
know something and them later 
fi nding you had no clue what 
you were talking about is one 
of the most discreditable things 
that can happen in ones profes-
sional life. 

What inspiring word of 
advice would you give to a 
young woman about to go 

into the fi eld of commercial 
real estate or your allied 
fi eld? Don’t ever be afraid of 
change. It is inevitable that life 
will have its ups and downs. If it 
didn’t it really wouldn’t be worth 
living! Always embrace a change 
and give it a chance and if it 
doesn’t work out for you move 
on. Life is too short to dwell on 
the past. Live in the present, for 
after all it is a gift! 

Who has been your best 
supporter? My parents have 
always been my biggest sup-
porters. They both taught me 

that you can make something 
out of anything. Use your heart 
as the guide to where you should 
go in life and you really cannot 
go wrong. At the end of the day 
success is not measured by dol-
lars, but by happiness. 

Tell us a little about your 
family? I am the youngest of 
six children. Three of my sib-
lings are adopted from Ecuador. 
Growing up was interesting be-
cause we each had our own style 
and personality, but somehow 
managed to all fi t. I currently 
have no children, but do plan 

on starting a family when the 
time is right. 

Person most interested in 
meeting (Past Or Present) 
And why? I would like to meet 
Sarah Palin. Party affiliation 
aside, I think she is the woman 
(in 2008) who took the most 
verbal abuse from media and all 
of America. I would love to sit 
with her one and one and hear 
what she has to say about the 
campaign and how her life was 
changed because of it.  

What business and or so-
cial clubs or affi liations are 

you involved in? Commercial 
Industrial Realty Council (CIRC)
Associated Builders & Con-
tractors DE (ABC), Delaware 
Contractors Association (DCA), 
National Assoc. of Women In 
Construction (NAWIC), Society 
for Marketing Professional Ser-
vices (SMPS), Committee of 100, 
Urban Land Institute (ULI), 
Habitat for Humanity’s Women’s 
Build, and American Institute of 
Architects DE (AIA)

What is your “Motto”? “Be 
yourself! Who else is better 
qualifi ed?” ■

Severino, a near life-long Dela-
warean, have a 23-year old 
stepdaughter Samantha, three 
sisters and wonderful parents 
who (at 85 and 88 years of age) 
keep me in check. My sister, 
Laurie Grimmelsman, is the 
dir. of Design at MGZA, and her 
husband John Breakey, has de-
signed MGZA’s print and graphic 
materials over the years. 

Person most interested 
in meeting (Past Or Pres-
ent) and why? Itzak Perlman, 
the Israeli violinist. He repre-
sents the utmost excellence as 
a musician, he presents himself 
humbly and he has a warm and 
wonderful sense of humor. Most 
importantly, he gives back to 

his profession with his work 
with young musicians around 
the world. He is an inspiration 
and he consistently fi nds time 
to play a smaller venue such as 
the Grand Theater in Wilming-
ton, DE!

What business and or so-
cial clubs or affi liations are 
you involved in? I participate 
in CREW, CIRC, the American 
Institute of Architects, IFMA, 
am on the Boards of the Com-
mittee of 100 and the Downtown 
YMCA, and participate on a com-
mittee for the Special Olympics 
Delaware Golf Tournament.

What is your “Motto?” Know 
your ‘stuff,’ deliver the goods and 
at the end of the day, have a 
good, hearty laugh! ■

continued from page 13G
Mary G. Z. Severino, AIA, LEED-AP . . .
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Celebrating Ten Years of Business Success
The Metis Group LLC is a full-service consulting  rm with three integrated 
practice areas:  Real Estate Advisory Services, Marketing & Outreach
Services and Management Consulting Services.  The  rm’s expertise is
recognized throughout the Federal government, providing thought-leadership 
and sustainable actions to address the needs of all levels of government.

Enhanced Use Leasing
Property Operations

 Facility Services
Asset Sales
Program Support

 Licensing
Writing & Editing
Outreach & Promotion

 Performance Measurement
 Strategic Planning
 Process Improvement
 Information Technology

The Metis Group LLC 
1801 K Street NW, Suite 340 
Washington DC 20006

 T: 202.822.5080
W: www.themetisgroup.com
 C: 8(a)/SDB, Woman-owned
     business, small business
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INNOVATIVE SOLUTIONS

INNOVATIVE THINKING
Experience and innovative thinking with local 
market expertise to help our clients transform 

real estate into strategic business assets.

100 Deerfield Lane 
Malvern, PA

117 Crown Point
Thorofare, NJ

The Renaissance Center
Wilmington, DE

New Jersey
856-467-8055
Philadelphia
215-564-2720
King of Prussia
610-265-7700
Delaware
302-792-1301


